
Public Relations Alert! 
Help us Make this Year's Member Survey the Best One Ever 
 
Each year, the AAFPRS conducts a member survey; the results are a pivotal part of our media outreach 
strategy on behalf of the Academy. We are empowered to take the pulse of the specialty and to get a 
feel for what procedures are trending and falling in popularity.  
 
Our overriding goal is to make and break news, not just comment on news generated by others-and the 
survey is the most powerful tool that we have to achieve this.  
 
We cannot do it without your participation. We want to double our 2014 response rate for 2015. There 
is power in numbers; the more responses we get, the better and stronger the data supporting trends 
will be and the more media pick up will result.  
 
The 20-question survey will be emailed to all Academy members in November. (Check your spam folder 
if you do not see it by November 23.) There is a hard-and-fast December deadline. We aim to crunch the 
numbers, tally the results, and develop strategic pitches around the highlights. Then we will announce 
these pearls to AAFPRS members and credentialed media in January 2016. All the major associations 
also publish their annual statistics; the best way to make a splash with the media is to get the AAFPRS 
data out of the gate first. 
 
Last year, we announced our findings ahead of the other groups and it helped us garner coverage for 
you.  Our 2014 member survey revealed that facial plastic surgery patients were jumping on the 
celebrity look-alike surgery and that the influence of social media and selfies was showing no signs of 
letting up. Selfie and social media facial plastic surgery has received, and continues to create, 
enthusiastic media reception, going viral, and generating widespread coverage in Yahoo!, NewBeauty, 
Reuters, Huffington Post, Cosmopolitan.com, People.com, New York Daily News, StyleCaster, Time.com, 
CNN.com , and many more. 
 
Our 2014 survey also revealed that patients wanted Angelina Jolie's lips and cheekbones, Beyoncé's 
facial structure, Kim Kardashian's eyes and jawline, Brad Pitt's nose, and Natalie Portman's nose. Has 
this changed? What's motivating your patients to consider facial plastic surgery today? Are they 
interested in some of the newer, non-invasive techniques such as Kybella, the double-chin melting 
injectable, or cryolipolysis under the chin? Or is the pendulum swinging back toward surgery? Are more 
men coming in for "Brotox" or other facial procedures to remain competitive in the work force? What's 
trending in your practices? Are women asking for "Blo-tox" to preserve their blowouts? Are you seeing 
an increase in requests for hair transplants, or are revision rhinoplasty operations your bread and butter 
these days?  
 
We also want to know about reconstructive trends. Last year, we found that 87 percent of facial plastic 
surgeons surveyed see patients for reconstructive work related to skin cancer. This helped us position 
members as experts in treating facial skin cancers, and resulted in a multitude of media hits during skin 
cancer awareness month. 
 
Help us, help you. Participate in this year's member survey. 


