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Despite the current economic downturn, interest in health 
promotion is at an all time high.  This will soon translate into 
unprecedented demand for health promotion programs..  Most 
large and medium sized employers either have programs 
in place or plan to launch one soon.  Hospitals are offering 
programs to their patients and communities.  Insurance carriers 
are engaging their members in lifestyle change campaigns 
and paying for proactive clinical health promotion procedures.  

Basic programs are evolving into comprehensive programs.  Health promotion 
strategies are being integrated into state and national policy through medical 
care, transportation, agriculture, and business tax procedures.  Well-designed 
programs continue to improve health and save money. That’s the very good 
news.  

The bad news is that we still don’t know what works best, when, why, where 
and with whom.  The most talented program designers develop great programs, 
but they produce great outcomes because of their personal knowledge and 
intuition, not because they follow standard protocols that are widely endorsed 
and available.  Until we figure out the strategies that do indeed work best, it 
will be difficult to reach all people with great programs, and to do so in a cost 
effective way.

The best methods are not developed by scientists working in isolated 
laboratories.  Not by policy makers in Washington DC.  Not by human resource 
professionals working with consultants. Not by clinicians working with patients. 
Not even by health promotion experts as they manage programs.  The best 
methods are developed by all of these professionals working together.  (By the 
way, the other good news is that growing amounts of federal funds are available 
to study what does work best, so scientists will be seeking to build collaborative 
teams to conduct these studies.)

The goal of this conference is three fold:  First, to provide a forum for discussion 
among practitioners, scientists, clinicians and business managers.  Second, to 
describe much of what we already know does work best from each of these 
perspectives. Third, to help shape collaborative efforts that can be successful in 
conceiving, testing, discovering and sharing what indeed does work best.  

Michael P. O’Donnell, PhD, MPH, MBA
Program Chair, Art and Science of Health Promotion Conference 
Editor-in-Chief, American Journal of Health Promotion
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   Breakout Sessions:  PROPOSALS DUE ON OR BEFORE JUNE 15, 2010

Seventy-five-minute breakout sessions will be held in the morning and afternoon throughout the conference. Sessions should combine 
structured lecture with group discussions and exercises as appropriate.

   To submit a proposal for a Breakout Session:

Submit a 150-word narrative abstract, an outline illustrating the format of the session and three learning objectives stated in measurable 
behavioral terms. Include a one-page summary of the presenter’s education /certification credentials, work experience, a list of 
presentations made in the past five years, and a full CV.  

Breakout session presenters receive a conference fee waiver, and allowance for travel and lodging for one presenter. Co-presenters 
will pay the regular conference registration fee and be responsible for their own travel and lodging expenses. Breakout speakers will 
be recognized on their name tags as conference faculty.

   Art & Science Presentations: 

:: Panel Discussions

One-hour panel discussions will be scheduled throughout the 
conference. Panel discussions can address topics related to the 
conference theme, or other current critical health promotion 
topics. Panel moderators will plan the agenda, moderate the 
panel, and secure two to three other panel members. Proposals 
for panel discussions should include a brief summary of the topic 
to be discussed, and a list of speakers being considered for the 
panels.

:: Program Descriptions

One-hour program descriptions will be scheduled throughout 
the conference. Program descriptions should describe programs 
already implemented in workplace, school, clinical, community, 
or other settings. Program description presenters should be 
responsible for developing and/or managing the program they 
are describing. Proposals will not be considered from program 
vendors unless they are presented in conjunction with the client. 
Proposals should provide a description of the program organized 
under the following subheadings: Organization (or community), 
program components, program history, and program impact. 
Proposals should include a brief statement about what makes the 
program special. Copies of any published materials describing 
the program should be included in the proposal.

:: Research Reports

One-hour research reports will be scheduled throughout the 
conference. To be considered, research reports must have 
superior methodology and address topics relevant to the 
conference theme or a topic of landmark significance. 

Prior publication or presentation of the research will not influence 
likelihood of acceptance. Research report presenters should be 
the principal or co-principal investigator of the research they are 
describing and have a thorough grasp of research methodology. 
Proposals should include an abstract of the research organized 
under the following subheadings: statement of the problem, 
study design, sample size and composition, measures utilized, 
analysis methods, results, and conclusion. They should also 
include a brief statement about what makes the research special. 
Copies of abstracts (or internet links) of published articles relative 
to the research should be included in the proposal.

To submit a proposal for an Art & Science Presentation  
(Panel Discussion, Program Description or Research Report): 

Submit an abstract, an outline illustrating the format of the 
session to be presented and three learning objectives stated 
in measurable behavioral terms. Include a one-page summary 
of the presenter’s educational /certification credentials, work 
experience, a list of presentations made in the past five years, 
and a full CV. Research presenters should also include their 
research experience

Art & Science presenters will receive a conference fee waiver 
and will be responsible for all their own travel and lodging 
expenses. Co-presenters in Program Descriptions and Research 
Presentations will pay the regular conference registration fee and 
be responsible for their own travel and lodging expenses. All Art 
& Science presenters will be recognized on their nametags as 
conference faculty.

PROPOSALS DUE ON OR BEFORE OCTOBER 1, 2010
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Peer Presentations
 PROPOSALS DUE SEPTEMBER 1, 2010  

THROUGH FEBRUARY 15, 2011 
accepted on a rolling basis

:: Poster Presentations

Poster presentations will be scheduled in the morning and 
afternoon throughout the conference. Research poster sessions 
will describe research conducted by the presenter. Case study 
poster sessions will describe innovative programs in worksite, 
hospital, school, community, or other settings.

To submit a proposal for a Poster Presentation:

Submit a 200-word abstract with a title. Specify if the presentation 
describes a research or a case study poster. Include a one-page 
summary of the presenter’s education and work experience.

Research abstracts should be organized in seven paragraphs 
with the following sub-headings: statement of the problem, 
study design, sample size and composition, measures utilized, 
analysis method, results, and conclusions.

Case Study abstracts should be organized in four paragraphs 
with the following sub-headings: description of the organization 
(or community), summary of the primary program, explanation of 
the evaluation plan, and summary of the program impact. 

Poster presenters will pay the regular conference registration fee 
and be responsible for their own travel and lodging expenses. 
Poster presenters will be recognized on their nametags as 
conference faculty.

:: Activity Sessions

 Forty-five minute sessions will be scheduled each morning and
 afternoon of the conference.  These might include aerobics, 

water exercise, dance, walking or jogging groups, yoga, 
meditation, or any other safe, effective activity.

To submit a proposal for an Activity Session:

Describe the proposed activity and the type of equipment and 
space required.  Activities that require little or no equipment will 
be given priority. Include a one-page summary of the presenter’s 
educational credentials and work experience.  

Activity session leaders will pay the regular conference 
registration fee and be responsible for their own travel and 
lodging expenses. Activity session leaders will be recognized on 
their nametags as conference faculty. 

:: Making Connections

Opportunities for “Making Connections” will be scheduled 
throughout the conference. The purpose of “Making 
Connections” is to provide a mechanism for people with 
similar professional or personal interests to get together at the 
conference for a conversation, a discussion, a meal, a workout 
or a fun activity. These “Connections” might attract as few 
as two or as many as 50 or more people. People who offer a 
“Connection” should be prepared to start the discussion, meal 
plan or activity and let the group take it from there.

To submit a proposal for “Making Connections”:

List the name and title of the person suggesting the Connection, 
and a three to ten word description of the Connection (ie the 
discussion topic, meal, or activity proposed), and the preferred 
dates and times for the session. “Connections” might include 
a discussion on hospital health promotion programs, going for 
a run, a conversation about legislative advocacy, going out to 
dinner for Italian food, talking about financial analysis, etc. 

Making Connections leaders will pay the regular conference 
registration fee and be responsible for their own travel and lodging 
expenses. Making Connections leaders will be recognized on 
their nametags as conference faculty.

    Proposal Due Dates

:: Breakout Sessions

June 15, 2010

:: Art & Science Presentations

October 1, 2010

Research Presentations • Program Descriptions • Panel Discussions

:: Peer Presentations

September 1, 2010 – February 15, 2011; 
Accepted on a rolling basis

Poster Presentations • Making Connections • Activity Sessions 

 Submit all proposals to

proposals2011@HealthPromotionConference.org

For updates, see the Conference website
www.HealthPromotionConference.org
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The 21st Annual Art and Science of Health Promotion Conference will bring 

together the top health promotion scientists and practitioners from across 

disciplines and settings. Sessions will present programs and strategies that 

produce the best outcomes based on science and practice, and explore 

how to develop, implement and measure programs that deliver results.

The sandstone rocks of Garden of the Gods                           

near Colorado Springs — Colorado Tourism Office

PRSRT STD
US POSTAGE

PAID
DETROIT, MI
PERMIT #174


