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Cabela’s® Prepares to Cast New Fly Fishing Initiative 
Hands-on instruction, introductory courses to be offered at select retail locations 

 

SIDNEY, Neb. (April 6, 2012) – Cabela’s Incorporated, the World’s Foremost Outfitter® of 

hunting, fishing and outdoor gear, along with the Federation of Fly Fishers, announced today 

plans to offer industry-leading instruction for beginning fly anglers at 13 Cabela’s retail locations 

– and online – starting in May.   

 

The new Cabela’s Fly Fishing University will include in-store classes hosted by experienced 

Cabela’s Outfitters, who will be trained by FFF instructors, as well as a series of online modules 

ranging in topics and depth. Those who enroll in either program will receive a free electronic 

FFF membership and other special offers. All classes are free. 

 

In-store instruction will run every Saturday from May until August, covering equipment, basic 

insect information, casting and knot tying. Participating Cabela’s retail locations include Boise, 

Idaho; Reno, Nev.; Billings, Mont.; Hamburg, Pa.; Dundee, Mich.; Scarborough, Maine; Grand 

Junction, Colo.; East Hartford, Conn.; Fort Worth, Texas; Lacey, Wash.; Lehi, Utah; Post Falls, 

Idaho; and Wheeling, W. Va. 

 

The online modules are expected to launch this summer. 

 

“This is the perfect way to learn the basics of a sport that leads to a lifetime of enjoyment,” said 

Jeff Wagner, of Cabela’s, who is a Mastered Certified Instructor and serves on the FFF board. 

“We hope this promotes fly fishing as a whole and ensures the stability of the sport for many 

generations to come.”    

 

For in-class instruction, participants may enroll in individual, one-hour courses – Beginners Fly 

Fishing or Beginners Fly Casting – or combine both for a total of two hours of instruction time 

each session. The Beginners Fly Fishing class will provide an introduction to the sport with a 

focus on basic techniques and skills. The Beginners Fly Casting course will emphasize the 

fundamentals of fly casting, including overhead techniques and roll casting. 

 



Courses will be led by knowledgeable Cabela’s Outfitters who have completed an intensive, all-

encompassing 40-hour training class hosted by FFF instructors and Cabela’s personnel, with an 

emphasis on teaching the sport.   

 

The online modules will range from Beginners Fly Fishing to more detailed instruction about fly 

casting, flies and insect biology, leaders, tippet and backing, and fly line, rods and reels, among 

other topics. 

 

Participants are encouraged to utilize both the retail and online options.  

 

“There’s a link between the retail classes and the online modules, and the instruction will be 

consistent,” Wagner said. “If anglers go online and take the Beginners Fly Fishing module, they 

can then go to a Cabela’s retail store and take Beginners Fly Casting. Or, if they take the 

Beginners Fly Casting course at a retail store, and want to learn more, they can go online and 

receive in-depth material.” 

 

For additional information, please contact your local Cabela’s store, or visit www.cabelas.com. 

 

 

About Cabela’s Incorporated 

 

Cabela’s Incorporated, headquartered in Sidney, Nebraska, is a leading specialty retailer, and the 

world’s largest direct marketer, of hunting, fishing, camping and related outdoor merchandise. 

Since the Company’s founding in 1961, Cabela’s® has grown to become one of the most well-

known outdoor recreation brands in the world, and has long been recognized as the World’s 

Foremost Outfitter®. Through Cabela’s growing number of retail stores and its well-established 

direct business, it offers a wide and distinctive selection of high-quality outdoor products at 

competitive prices while providing superior customer service. Cabela’s also issues the Cabela’s 

CLUB® Visa credit card, which serves as its primary customer loyalty rewards program. 

Cabela’s stock is traded on the New York Stock Exchange under the symbol “CAB”. 

 

 

  

 

 

 

  

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 


