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Commissary store brand names unveiled
Patrons will see ‘Freedom’s Choice™,’ ‘HomeBase™’ products
By DeCA Corporate Communications
FORT LEE, Va. – The Defense Commissary Agency
has chosen the names “Freedom’s Choice™” and
“HomeBase™” for its private label product assortment. That
announcement came from DeCA Director and CEO Joseph H.
Jeu.
Private label, also known as store brands, will be
appearing on commissary shelves in May.
“Commissary patrons have been telling us for quite some time that they want to take
advantage of the value offered by store brands, but commissaries
have not had their own brand until now,” Jeu said. “We are proud
of our new brands, and I believe our customers are going to be
very pleased with the quality and low prices that Freedom’s
Choice and HomeBase bring to our shelves.”
Freedom’s Choice will be the commissary brand name for
food items and HomeBase for nonfood items such as paper products and other household items.
With the initial rollout targeted for May, patrons in commissaries worldwide can expect to see a
number of DeCA’s Freedom’s Choice and HomeBase products.
It takes time to develop and allow for a store brand to reach maturity, so the number of
Freedom’s Choice and HomeBase products will continue to grow much larger over the next four

to five years.
“Freedom’s Choice and HomeBase will give our patrons another chance to save money
without sacrificing quality on brands priced significantly lower than national brands,” Jeu said.
“Our private label products will also be equal or lower in price to commercial grocery store
brands. These products will give our patrons the quality they expect and the savings they
deserve.”
Private label products are offered by retailers under their own, in-house brand or under a
brand developed by their suppliers. DeCA conducted extensive research into developing the
commissary brands, surveying hundreds of military members and their families to obtain their
input for names and logos.
“We talked to our customers about a number of package titles and showed them potential
artwork for our commissary brands,” said Chris Burns, DeCA’s executive director for business
transformation. “The Freedom’s Choice and HomeBase names and logos proved to be
overwhelmingly popular.”
Plans to start promoting Freedom’s Choice and HomeBase have already begun and
commissary customers will be noticing these names and logos very soon.
In December, DeCA announced its partnership with SpartanNash to begin developing
the commissary brands. SpartanNash, through its military division MDV, is the leading
distributor of grocery products to military commissaries in the United States.
-DeCAAbout DeCA: The Defense Commissary Agency operates a worldwide chain of commissaries providing
groceries to military personnel, retirees and their families in a safe and secure shopping environment.
Commissaries provide a military benefit and make no profit on the sale of merchandise. Authorized patrons
purchase items at cost plus a 5-percent surcharge, which covers the costs of building new commissaries and
modernizing existing ones. By shopping regularly in the commissary, patrons save thousands of dollars annually. A
core military family support element, and a valued part of military pay and benefits, commissaries contribute to
family readiness, enhance the quality of life for America’s military and their families, and help recruit and retain the
best and brightest men and women to serve their country.

Stay Connected to Your Commissary Benefit
COMMISSARIES.COM: Visit www.commissaries.com to learn more about the Defense Commissary Agency:
check out the latest news, find a store near you, see what's on sale, create a shopping list, learn of food and product
recalls, scan employment opportunities, read frequently asked questions, submit a customer comment form online
through DeCA's Your Action Line and more.
COMMISSARY CONNECTION: Stay connected with the latest news about your most valued benefit, Hot Links to
additional savings, shopping sprees, contests, commissary promotions, events and more, go to
www.commissaries.com/subscribe.cfm and subscribe to the Commissary Connection newsletter.
FACEBOOK: Visit www.facebook.com/YourCommissary, DeCA’s Facebook page, where you can post comments
and share news, photos and videos.

YOUTUBE: To see DeCA’s latest videos, visit www.youtube.com/DefenseCommissary.
TWITTER: To see DeCA’s latest "tweets," visit www.twitter.com/YourCommissary.
PINTEREST: To see DeCA’s theme-based image collections, visit http://www.pinterest.com/YourCommissary.
FLICKR: To see DeCA’s latest photographs, visit http://www.flickr.com/photos/commissary/.

