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Of Note: You will see in the article below the comments from John Kamensky,
Senior Fellow at 1BM. Mr. Kamensky was a featured speaker at our Congressional
Caucus last week. In your Government Relations Program, we work behind the scenes
to connect with the key decision makers that impact this important business channel.
In the following release, you will find the 2011 Budget Guidance. There are several
key sections that call for reductions beyond the 2010 spending levels for all agencies
2nd some unique Justification requirements. We will keep you updated as the
implementation takes place...

M8 will allow agencies to set their own performance priorit
Last week's Office of Management and Budget guidelines for fiscal 2011 spending
requests differ from past administrations' documents in one critical respect: they will
allow agencies to set their own performance priorities.
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5106 Billion Bill Passes in House

(Washington Post)...Perry Bacon Jr.

The House passed yesterday a $106 billion bill that funds the wars in Iraq and
Afghanistan through September, as Democrats backed President Obama despite thelr
misgivings about his strategy in Afghanistan.

Panel Backs Bill That Could Spell End Of Defense Pay System
(GovExec.com)...Alex M. Parker

Legislation to speed up the overhaul -- or the limination - of the National Security
Personnel System is working its way through the House, eaming praise from labor
unions but concerns from a managers’ group.

es Green Labeling for All Suppliers
- Bl

led an environmental labeling program for the products it
carries, in a step that could redefine the design and makeup of consumer goods sold
around the globe but also boost costs for suppliers and customers. MORE

The Upside of Losing Brand Control
E-commerce News se B - (i)

Companies that once tightly controlled their branding messages may be experiencing
high anxiety in the age of social media. Blogs, social networking and user-generated
Videos make it incredibly easy for customers to speak to a potentially unlimited
audience. MORE
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More info

Loyalty Rewards Programs Bring Customers Back

‘Small Business Trends srore 3 - (1)

Loyalty rewards programs are one way to keep customers coming back, and keeping
customers is less expensive than finding new ones. Because a company’s sales volume
increases when it offers loyal customers money back, the company doesn't really lose
money on the deal either. MORE

Moore Troops Relying on Food Stamps
Miltary.com Snare [
Miltary members and their families are using more food stamps than i previous
years - redeeming them last year at nearly twice the civilian rate, according to
Defense Commissary Agency figures. MORE

Tyson® products drive

your revenue dollars.

CIT a 'Wake-up Call' for Small Businesses
The Wall Street Journal snore 1 © ()

The troubles at CIT Group Inc., a key lender to small businesses, underscore the
importance of developing back-up plans for borrowing. MORE

Self-checkout Terminals to Quadruple by 2014

Chain Store Age e B © [0 &

The number of self-checkout terminals had reached 92,600 by the end of 2008,
according to the findings of study carried out by Retail Banking Research. MORE

Reliance Retail Digital to Launch Private-label Electricals
Retail Week srare [-R=]

Reliance Retall Digital s to open a further 21 outlets this financial year and plans to
launch private-label electrical products within months. MORE

Consumers Turn to Rent-to-Own in Rickety Economy
UsAToday s @

The rent-to-own industry has a history few retailers would envy but recent sales most.
would covet. MORE
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Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
700 military resale ssytem professionals
(one 90 day cycle)

] Top/Bottom Banner
$2500/$2000

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2500

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 0 0 0

C O N T ACT U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COoOLBY HORTON
DIRECTOROFMED'AANDCONTENT © © © 0 06 00 00 00 0000600600600 006 0000000000000 000060060 000000 o
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

JAMES DeBOIS Pt $1000
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
469.420.2618 g tore Image Dimensions 120x50 File Format JPEG, GIF
jdebois@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of military exchanges and commissaries, Department of State stores, and Veterans Canteen
Services, The Executive Briefing keeps professionals informed of topics that impact the daily
operation of their business. Subscribers are decision-makers with purchasing power-the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
THE EXECUTIVE BRIEFING:

CREDIBLE SOURCE
For years, our members have turned to the association as the

informational authority of the industry. Advertising in The Execu-
tive Briefing solidifies your place among weekly information
provided to ALA members.

Advertising in The Executive Briefing allows your company to
reach industry decision-makers. Your message will be in front
of pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to The Executive Briefing have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, The Executive Brief-

ing ensures your ad will be every week by our 700 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in The Executive Briefing is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of The Executive Briefing has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in The Executive Briefing.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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