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Supermarket News recently ran the following article and it caught my eye. They’ve described 
me (and my spending habits) to a tee – single, very busy lifestyle and no children – but I do have 
two, medium-sized dogs and boy do I love to spoil them. I spend a small fortune every month 
on their premium dog food, their treats and toys – most of which I buy at specialty stores 
because they aren’t available at my local supermarket. The General Merchandise Marketing 
Conference is right around the corner, so I urge buyers to take a second look at pet categories. 
I’m your customer, and I would just assume spend my money at one location, buying all of my 
GM products and groceries in one location. And I’m obviously not alone, so take a second look 
at GM – it’s important and your customers want it! 
 

Report: Pet Ownership at All-Time High 
Supermarket News 
GREENWICH, Conn. — A record number of pet owners are spending more money than ever on 
their furry, finned and feathered companions, according to the American Pet Products 
Association's annual survey of U.S. pet owners. 
 
The number of households with pets increased 2.1% this year over last to a highest-ever 72.9 
million, the survey showed. Overall spending, meanwhile, is expected to reach $50.8 billion this 
year compared to $48.3 billion in 2010, per the APPA.  
 
Within those increases, pet gifts and health care expenditures stand out. Dog owners spent 
30% more on gifts for their pooches in 2010, while cat owners took their pets to the vet more 
often, and spent more on each surgical visit.  
 
Indeed, while discretionary spending in many supermarket categories has declined over the 
past couple years, pet products have remained largely recession-proof.  
 
"Although the economy has been a major factor for many industries, the pet industry continues 
to see unprecedented growth and diversity," said Bob Vetere, president of the APPA, in a 
release.  
 
There were declines in some subcategories. Specialty formulated food, which includes obesity-
management and gourmet varieties, saw the percentage of dog owners who say they buy 
decrease from 67% in 2008 to 53% in 2010, while cat owners reported 60% usage down from 
62% in 2008.  
 
Such declines don't offset the quirky findings that indicate more and more owners think of their 
pets in human terms. Nine percent of dog owners say they've held a holiday or birthday party 
for their dog and 4% say they've done so for their cat, while 16% of dog owners and 13% of cat 
owners say their pets' medical treatment is more important than their own. 


