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Jacobs begins sales for Facility Manager magazine
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BEIP 74 Civisty Jacabs, o senor sales manager for IAVM currrtly seling sponsorshps, has added Fciity
i Hanager scverting alesto h responsslics. Her fole with the mogesine secame efecive on

= Nov. 1. Jacobs previously sold Facility Manager advertising while employed with Prism Database
C Pubshing. MoRE
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| Editor Baugus wins 2 Quill Awards of Merit from IABC
n=

R.V. Baugus, Facilty Manager magazine editor, has won two Quill Awards of Merit from the Dallas
| chapter of the International Association of Business Communicators (IABC). The competition was
held on Sept. 28 at the Eisemann Center in Richardson, Texas. Baugus has won a total of nine

Quill Awards, including elght during his employment with IAVM. MORE

Industry News

venue planned for Markham
Voice of Toranto e B - 1) 1
‘GTA Sports and Entertainment confirmed that it is planning the development of a world-class
) multi-use venue — GTA Centre, in Toronto. With an expected seating capacity of 20,000, this
A ARAMARK| - major development project would respond to the need for a premiere venue to host large
‘community events, concerts and major sporting events. The proposed development is being led by
‘GTA Sports and Entertainment and The Remington Group. Construction could begin in 2012 with @
potential opening as early as 2014. MORE

Allentown, Pa., arena caum d pump $39 million into loca! economy
The Morning Call <voe
A proposed downtown nu(kev arena in Allentown, Pa., could deliver potent medicine to help heal
the city's ailing economy, but it would likely come at the expense of other regional attractions. If
the arena draws a half-million visitors a year o downtown Allentown, it could Inject more than $39
millon in new spending Into the city, according a city-financed economic Impact study. MORE

ce arena to open at Cinclnnati Mills mall
he Cincianati Enquirer sisrc £
A'tro of local sports enthusiasts will soon beg\n constructon t Cncnnar's argestndoor mal,
camvrtingthe ol Blog's grocery st t lncinat Ml no s c ks fo hockey fgus 3nd
recreational skating. Brothers and West Side homebuilders Kerry and Ken Roell and Nick Por
Camtendle, Ohio contractor and sporte-catertaiment pramoter, formed Nantucket romotions
operate the new Cincinnati Sports Zone, set to open next July. MORE
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Ice Dispenser Management
Software

Featured Companies
Insuring the world's erything's Fresh™
Sl thosiands o e
over 50 years, Kk IO T o uests every day ana we do

entertainment insurance products. MORE

On the Move

Members in transition
TAVM <o

Rick Bouchard, meman of Ruth Eckerd Hall's Board of Directors, announced the appointment of
Zev Buffman as president and CEO of Ruth Eckerd Hall, Inc. "Ruth Eckerd Hall conducted a

national search to fll the position. Zev's career and background In theater, performing arts.
centers, Broadway, professional sports and sports arenas, amphitheaters, film and television, have
given him a broad understanding and appreciation for al of the entertainment arts,” said

Bouchard. "He brings a unique legacy and success to lead Ruth Eckerd Hall. W are pleased
Someone of such great stature has joined our highly qualfied team at Ruth Eckerd Hall.” Prior to
Joining Ruth Eckerd Hall, Buffman was president and CEO of the RiverPark Center of Performing
Arts in Owensboro, Ky., where, over the past eight years, he helped turn the "remote outpost” into
2 major entertainment hub. His many responsibiliies included director on Kentucky Arts Council
Board, Director on the new Loulsville Arena Board, and president and CEO of International Mystery
Writers' Festival

IAVM News Recent issues

Colby Horton, Vice President of Publishing, 469.420.2601 Now 23,2011
Download media kit Nov. 15,2011

Elizabeth Zavala, Content Editor, 469.420.2676
Contribute news.

This edition of the IAVM News was sent to ##Email# #. To unsubscribe, click here. Did
someone forwiard this edition to you? Subscribe here -- it's free!
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

LOWER LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

FEATURED COMPANY AD

Integrated into the feel of the brief, a featured company ad
targets your buying audience with an image and 25-word
description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES

[ Leaderboard

$2500

& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k
Prices are for participation in 13 emails to

3,000t0pmanagersandseniorexecutives © © 0 0 000 0000000000000 00000000000000000000000000000o0

of public assembly facilities

(one 90 day cycle) ] Lower Leaderboard

$2250

Image Dimensions File Format Max File Size

580x70 JPEG, GIF 40k

I Top/Bottom Banner

$2000/$1750
Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Top/Bottom Skyscraper

$2000/$1750
Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Product Showcase
$1500

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton @ multibriefs.com

JAMES DeBOIS - Traditional Text Ad
DIRECTOR OF ADVERTISING SALES Lorem ipsum $500

dolor samet

469.420.2618 N Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

Featured Company Ad
$1000

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the
inboxes of managers and senior executives of auditoriums, arenas, convention centers, exhibit halls,
stadiums, performing arts theaters, and amphitheaters, IAVM News keeps professionals informed

of topics that impact the daily operation of their business. Subscribers are decision-makers with

purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
IAVM NEWS:

CREDIBLE SOURCE
For 87 years, our members have turned to the association as the

informational authority of the industry. Advertising in IAVM News
solidifies your place among weekly information provided to
IAVM members.

Advertising in IAVM News allows your company to reach industry
decision-makers. Your message will be in front of pre-qualified
buyers who are looking for your products specifically for their
business.

m TARGETED DISTRIBUTION

Subscribers to IAVM News have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through
spam filters.

E OPT-IN SUBSCRIBER LIST

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, IAVM News

ensures your ad will be seen weekly by our 3,000 subscribers.

AFFORDABLE
) Advertising in IAVM News is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of IAVM News has a limited number of ad spaces, allowing your ad to get

n YOUR AD WILL GET THE ATTENTION IT DESERVES
maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in IAVM News.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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