
 

EPA Still Contemplating Rewrite of Ozone Rule 
 

On Monday, the Environmental Protection Agency (EPA) told a federal court that it is still 
reviewing the 2015 ozone standard. However, the EPA didn’t give a time estimate of when they 
would be finishing their review, even though it is making strides with the states to implement 
the rule. Last week, environmental groups requested that a federal court set an April 30 
deadline for EPA to issue attainment area designations, which would give the states the 120 
days they are currently permitted to fight any designations they disagree with. 
 
In late November, the EPA published attainment designations under the 2015 ozone standard. 
The National Ambient Air Quality Standards (NAAQS) designations will go into effect on January 
15. These designations are important to marketers because those counties designated as being 
in nonattainment will likely be required to adopt more stringent reid vapor pressure (RVP) or 
reformulated gasoline (RFG) requirements. 
 
The EPA certified that 2,646 counties, two tribal areas and five territories, or about 85 percent 
of the nation’s counties, meet the new standard of 70 parts per billion of ozone in ambient air. 
However, the agency stopped short of saying which areas of the country do not meet the 
Obama administration’s 2015 regulation on ozone. 
 
After the EPA failed to delay the process by another year over the summer, the EPA was 
required under the Clean Air Act to make all the decisions by October 1 but missed the 
deadline. In a statement, EPA said that “in the spirit of cooperative federalism, EPA will 
continue to work with states and the public to help areas with underlying technical issues, 
disputed designations, and/or insufficient information.” The statement also said that “EPA 
modeling, state agency comments, and peer-reviewed science indicate international emissions 
and background ozone can contribute significantly to areas meeting attainment thresholds. The 
agency intends to address these areas in a separate future action.” 
 
PMAA has been actively engaged in fighting more stringent ozone standards that would have a 
negative impact on petroleum marketers. 


