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National Association of Sports Commissions Market Segment Meetings Revamp with New Focus, Name 
 

CINCINNATI (For Immediate Release) – The National Association of Sports Commissions (NASC) is 
revamping its fall Market Segment Meetings, changing the name to the 4S Summit and focusing on four 
core curriculum subjects: Strategies, Sponsorship, Sales and Servicing Sports Events.  
 
“We have listened to what our members want, and we have updated and rebranded the Market 
Segments Meetings as the 4S Summit to meet these needs,” said Al Kidd, NASC President and CEO. “By 
concentrating on these four core areas, we hope to offer the tools our members need to succeed.” 
 
During the 4S Summit, to be held October 9-11 in Detroit, peer-led discussions will focus on the four key 
areas of strategies, sponsorship, sales and servicing sports events. In the two days of meetings, 25 topics 
will be presented to help members excel in the sports tourism industry. Under the new format, the 4S 
Summit is open to all membership categories. Participants earn four credit hours toward CSEE 
certification.  
 
Topics include:  

 Strategies 
o Developing a Business Plan 
o Community Engagement 
o Legislation and Community Issues 
o Working with Government Entities  
o Facility Development Trends/Threats 
o Inclusion/LGBT Community in Sports  

 Sales 
o Just Say No 
o The Sale before the Sale: Evaluating Event Viability 
o Soliciting Local Clubs to take on the LOC Role 
o Hotels: Tracking Room Nights/Implementing Pay to Play 
o Detroit Pro Sports Field Trip 

 Services 
o Service & Sales Relationship 
o Auxiliary Events 
o Tech Tips 
o CMP Certification 
o Best Practices Managing Volunteers for Large Scale Events 
o Detroit pro sports field trip 

 Sponsorship 
o Leveraging Local Dollars from National Partnerships 
o Building a Solid Sponsorship Fulfillment Report  
o Corporation who gets Sponsorship Requests 
o Detroit Pro Sports Field Trip 

 



In addition to the group discussions, general sessions on sponsorship valuation and social and digital 
engagement will be presented by Hookit and BlueJeans.  
 
Registration is $299 per person for members and $999 per person for non-members. CSEE Fall Course 
registration is $400 per person.  
 
For information and to register for the 4S Summit, visit www.sportscommissions.org/4Ssummit. 

 
### 

 
About the National Association of Sports Commissions 

As the only trade association for the sport tourism industry, the National Association of Sports Commissions 

(NASC) is the most trusted resource for sports commissions, destination marketing organizations (DMOs), and 

sports event owners. The NASC is committed to the success of more than 700 member organizations and 

2,000 sports event professionals. Our promise is to deliver quality education, ample networking opportunities 

and exceptional event management and marketing know-how to our members - sports destinations, sports 

event owners, and suppliers to the industry - and to protect the integrity of the sport event industry. 

For more information, visit www.sportscommissions.org. 
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